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 Other Tobacco Products:  Cheap, Flavorful, Deadly, and Popular Among Kids 

“OTHER TOBACCO PRODUCTS” ARE A SERIOUS HEALTH THREAT TO CHILDREN. 
 
Flavored tobacco products are known to be a “starter” product for youth who begin smoking.  These 
products are disproportionately targeted to youth and minorities.  Most importantly, flavored tobacco 
products have slowed efforts to reduce youth smoking.   
 
Historically, tobacco manufacturers have added fruity and sweet flavors to cigarettes in an effort to mask 
the harsh taste of tobacco.  These flavors make tobacco products more appealing — especially to kids, 
which facilitates experimentation with tobacco and early persistence of smoking by youth.   
 
In 2009, in an effort to reduce the number of children who start smoking, flavored cigarettes were banned 
by the U.S. Food and Drug Administration.  In response, the tobacco industry immediately created candy-
and fruit-flavored cigarillos and cigars.  For example, the White Owl brand of blunts and cigarillos come in 
kid-friendly flavors such as grape, strawberry, wild apple, pineapple, peach, and watermelon.  Swisher 
Sweets, another brand, also has tropical fusion and chocolate cigars.  And the bright pink color wrapping of 
“Pinkberry” cigars is shockingly similar to the color and flare used for BarbieTM PinkBerry and other common 
accessories and playsets for young girls.  
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THE CITY OF CHICAGO IS USING A VARIETY OF NEW STRATEGIES TO PROTECT KIDS FROM TOBACCO AND 
ESPECIALLY FLAVORED TOBACCO PRODUCTS. 
 
Keeping tobacco out of the hands of kids is essential to protecting future generations from a lifetime of 
addiction, tobacco-related diseases, and premature death.  Under Mayor Rahm Emanuel’s leadership, the 
City of Chicago is using  a wide variety of innovative strategies to keep tobacco out of the hands of children:   
 
 Restricting the sale of flavored tobacco near schools.  In 2013, under the leadership of Mayor Rahm 

Emanuel, the Chicago City Council passed an ordinance restricting the sale of flavored tobacco products, 
including menthol-flavored cigarettes, within 500 feet of a school.  When this landmark ordinance goes 
into effect in June 2014, it will protect kids, and especially minority children who are targeted by Big 
Tobacco’s marketing and other predatory tactics intended to get kids hooked on tobacco.  No other 
jurisdiction at any level of government — Federal, state, or local — has ever included menthol in the laws 
that regulate flavored tobacco.  However, following Chicago’s leadership, several other cities across the 
country are now exploring opportunities to replicate this proposal.  

  
 Launching cutting-edge public education and cessation campaigns. The Chicago Department of Public 

Health launched the nation’s first large-scale media campaign to educate consumers about the dangers of  
menthol-flavored cigarettes.  The Chicago Department of Public Health also launched a campaign 
encouraging lesbian women of color, a population that is disproportionately affected by tobacco, to kick 
the habit.  In the last year, calls to the quitline from Chicago have nearly doubled — most of these callers 
are people of color. 

 
 Regulating the sale and use of e-cigarettes.  Health experts warn that e-cigarette use among kids is rising 

at a meteoric rate and is a clear path to addiction to combustible tobacco products.  This jump in youth e-
cigarette use comes as marketing for e-cigarettes has skyrocketed and increasingly uses the same slick 
tactics long used to market regular cigarettes to kids.  This is why Chicago passed legislation to require e-
cigarettes to be kept behind the counter in stores, out of the reach of kids.  Retailers are also required to 
have a tobacco license.  E-cigarettes will become part of the City’s youth sting operations and those 
caught selling to kids can have their license revoked.   

 
 Limiting the use of e-cigarettes indoors.  In addition, e-cigarettes have been included in the Clean Indoor 

Air law.  Chicago was the first major U.S. city to propose legislation to include e-cigarettes in their clean 
indoor air law.  In addition to ensuring everyone has the right to breathe clean indoor air, smoke-free 
laws create an environment that encourages smokers to quit and discourages kids from smoking.  
Legislation to include e-cigarettes in Chicago’s smoke-free law will preserve these benefits.   

 
 Continuing to advocate for a national “Track-and-Trace” system.  In September 2013, Mayor Emanuel 

called upon the federal Food and Drug Administration (FDA) to implement a system for tracking tobacco 
products to allow law enforcement to trace illegal products to their points of origin.  This track-and-trace 
system is required by the 2009 Tobacco Control Act, a bill that Mayor Emanuel co-sponsored as a 
member of Congress, but has yet to be implemented by the FDA.  The Emanuel Administration continues 
to push the FDA to accelerate its compliance with the law.   
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USE OF OTHER TOBACCO PRODUCTS IS INCREASING AMONG YOUTH. 
 
Although traditional cigarette smoking is down, the popularity of “other tobacco products” among kids is up.  
The Centers for Disease Control and Prevention’s (CDC) National Youth Tobacco Survey highlights the 
prevalence of kids using “other tobacco products.”  In 2012, while adolescent cigarette smoking was 
decreasing, the use of other tobacco products (e.g., cigars, cigarellos, snuff, chrew, hookahs) increased.  In 
fact, the percentage of high school boys smoking cigars has just surpassed their cigarette use, at 16.7% 
compared to 16.3%, respectively.  African American youth who smoke are almost 75% more likely to smoke 
cigars than cigarettes. 
 
Forty percent of adolescents who smoke are using a flavored little cigar or flavored cigarette.  This substantial 
percentage does not even account for the other flavored products that children also use, such as full-sized 
cigars, hookah, chew, or e-cigarettes that come flavors like gummy bear, cotton candy, and bubble gum. 
 
“OTHER TOBACCO PRODUCTS” ARE ESPECIALLY CHEAP BECAUSE THEY ARE NOT TAXED LIKE CIGARETTES. 
 
While cigarettes are now prohibitively expensive for youth, other tobacco products cost very little.  For 
example, in Chicago, youth can purchase a three-pack of fruit and candy-flavored cigarillos that come in 
bright colored packaging for just $1.34, less than 50 cents each.   Large cigars that come in chocolate and 
other kid-friendly flavors are sold at less than $1 each.   

 Look quickly… Can you tell the difference? A little cigar looks like a cigarette and contains 
tobacco just like a cigarette — but, it cannot be taxed like a cigarette.  Every product 
shown on the right is a tobacco product.  About a third of the products in the middle are 
also tobacco products. All of it looks like candy.  Some of these tobacco products are often 
sold individually or in 2-packs, increasing their affordability and appeal to kids.  And, 
because they are not taxed like cigarettes, they are cheap and accessible to even the 
youngest smokers and are an impulse purchase for many consumers. These dangerous 
and addictive products can cost less than a candy bar or an ice cream cone. 



 

 

SB3563 WOULD GIVE CITIES ANOTHER CRITICAL TOOL TO  PROTECT KIDS FROM TOBACCO PRODUCTS. 
 
On February 14, 2014, Illinois Senate Bill 3563 (SB3563) was introduced by Senator Dan Kotowski.  This 
legislation would allow the Illinois Municipal Code (65 ILCS 5/8-11-6a) to close a tax loophole for “other 
tobacco products.”  Specifically, SB3563 would clarify that municipalities that already have the legal authority 
to tax cigarettes also have the authority to increase prices for “other tobacco products.”   
 
SB3563 was introduced at the request of the Respiratory Health Association and is supported by a broad 
coalition of health advocacy organizations, including: American Cancer Society, American Lung Association, 
American Heart Association, Campaign for Tobacco Free Kids, Illinois Academy of Family Physicians, and 
Illinois Coalition Against Tobacco.  This legislation is another important step in local efforts to reduce the 
number of children who start to use tobacco products.    
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The reason “other tobacco products” are so cheap is because they are treated differently than cigarettes by 
Illinois law.   These kid-friendly products cannot be taxed at the local level, which makes them  substantially 
cheaper than cigarettes.   Raising the price of “other tobacco products” through tax increases or minimum 
pricing laws would reduce the consumption of the products, especially among young people.  
 
RAISING THE PRICE OF “OTHER TOBACCO PRODUCTS” IS THE SINGLE MOST EFFECTIVE WAY TO KEEP 
“OTHER TOBACCO PRODUCTS” OUT OF THE HANDS OF KIDS. 
 
While there are a number of different tools that cities can use to protect kids from tobacco, increasing the 
price of tobacco products is the single most effective way that local governments can keep kids from picking 
up the habit in the first place.  Youth are the most price-sensitive consumers.  For example, one study 
showed that a 10% price increase reduces male youth consumption of other tobacco products by 5.9%, with 
most youth discontinuing use of these products completely.  In Chicago, youth smoking is down.  And, not 
surprisingly, declines in youth smoking can be directly tied to increases in cigarette taxes.   

With colorful packaging and sweet 
flavors, “other tobacco products” are 
often hard to distinguish from the 
candy displays which they are 
frequently placed near in retail outlets.  
 
The colors are the same.  The flavors 
are the same. The shapes are the 
same. The packaging is similar. What is 
different is one is an addictive, 
dangerous drug and the other is candy. 

 


